Appendix 4: Case Study: White Tailed Eagle Reintroductions, Mull 
The following information was taken from the RSPB commissioned study: “Watched like never before” (Reference 5 in reference section of the main report). 

The reintroduced sea eagles on the west coast of Scotland are positively described in a recent RSPB report as providing “an additional and increasing source of important revenue to local economies”. (WLNB, p. 12)

Reintroduced white-tailed eagles have greatly enhanced the attraction and dramatically benefited the economy of Mull. Out of the £38 million per year of tourist expenditure on the island, between £1.4 and 1.6 million is attracted by the presence of sea eagles, spending which was estimated to support 36 - 42 full-time equivalent jobs on Mull. Research on Mull also found that on average those visitors with a specific interest in sea eagles spent an average of 6.47 nights on the island, compared with the 4.45 night average stay amongst visitors to the area as a whole. (WLNB).
It is estimated that Mull receives around 350,000 visitors every year, of whom two-thirds spend their holidays on the island and 33% are day-trippers holidaying outside the island, or coming from home. (WLNB).

RSPB survey summer of 2005 estimated what contribution the sea eagles make to Mull’s tourism-based economy. The survey revealed some useful results highlights of which are as follows:

· Two-thirds of visitors (67%) were holidaying in Mull; the rest had come to Mull for the day

· Parties holidaying in Mull on average spent £119.55 per day for each day on the island (expenditure largely distributed in accommodation, meals, fares and petrol).

· Other visitors are day-trippers, of whom 9% had traveled from home and 24% from other holiday destinations

· Day-trippers’ average expenditure on the day they visited the island was £55.78 (excluded accommodation, fares and petrol)

· of all parties interviewed, 1.5% declared they had come to Mull primarily because of sea eagles; 17.25% described themselves as having an interest in sea eagles and 12.75 – 15.75% of parties mentioned sea eagles as one of the reasons to visit Mull.

The economic impact of sea eagles on Mull was estimated by taking a proportion of the expenditure by those parties who included sea eagles as a reason to visit Mull. 75% of expenditure was attributed to those who had sea eagles as a ‘main reason’ to visit. Parties who had sea eagles as ‘one of the reasons’ on average gave 4.9 reasons for visiting. Therefore, 20% of their expenditure was attributed to the sea eagles. Allocating this percentage of expenditure means that out of the £38 million per year of tourist expenditure, between £1.4 and 1.6 million is attracted by the presence of sea eagles. This level of spending was estimated to support 36–42 full-time equivalent jobs on Mull. 
Furthermore, the research on Mull also found that on average those visitors with a specific interest in sea eagles spent an average of 6.47 nights on Mull, compared with the 4.45 night average stay amongst visitors as a whole. Allowing for this would increase total estimated expenditure to over £2 million per year.
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