Appendix 5: Study: Red Kite Reintroductions, England, Wales & Scotland
The following information was taken from the RSPB commissioned study: “Watched like never before” (Reference 5 in reference section of the main report). 

Kite areas each attract thousands of visitors per year with commensurate economic benefits and provide a tangible, meaningful means of attracting tourism.


· Black Isle 
The Black Isle (in the Highland region of Scotland immediately north of Inverness) a study in 2000 revealed that red kites brought additional visitor spending of £116,000 per year to the region supporting at least 3 FTEs (Rayment and Dickie, 2001) and adding £35,735 per year to local income.


Additionally, a survey of local tourism businesses found that two thirds of accommodation providers use wildlife in their promotional material. The survey concluded that, while the economic impact of dolphins is more significant, red kites form an important and growing component of the Black Isle’s wildlife tourism experience.
A telephone survey by Rodgers (cited in WLNB, p.29) of local tourism businesses on the Black Isle (accommodation businesses, public houses and gift shops) attempted to assess the extent to which they promote and benefit from red kites and other wildlife. Some of the findings were as follows:
 
· two thirds of tourism accommodation businesses interviewed mention local wildlife in their promotional material

· all of these mentioned the local dolphins and 44% mentioned red kites

· accommodation providers estimated that between 5% and 40% of their business was dependent on the area’s wildlife

· wildlife tourism was generally seen as being an important, favourable and growing sector of the tourism industry, which had yet to realise its full potential on the Black Isle

· the accommodation businesses interviewed provided jobs for 37 local people

· most businesses purchased supplies primarily from Inverness, and used national supermarket chains or wholesalers, suggesting that leakages from the local economy were significant

· employment is increasing at the Black Isle Brewery of Munlochy, as a result of increasing sales of Red Kite beer and organic lager

· Dumfries and Galloway

RSPB Scotland’s Ken-Dee Marshes Reserve experienced a 50% increase in visitor numbers since the reintroduction of red kites to the reserve (from 8,000/year to 12,000/year).
· Mid-Wales

In Mid-Wales, WLNB describes red kites in Mid Wales as having “helped to define the image of Mid Wales, and to diversify a rural economy over-reliant on agriculture.” (p.30).

Also in Mid-Wales, a project entitled Kite Country was launched in 1994. Kite Country centres received 148,000 visits in 1995/96 with visitors estimated as contributing £5.4 million to the Mid Wales economy, £2.9 million of which can be attributed to the Kite Country project. This expenditure was estimated to support local income of £860,000 and 114 FTE jobs (Rayment, 1997).

· Rockingham Forrest

A Red Kites at Rockingham scheme started in 2001 and visitor numbers have grown to about 12,000 each year. RSPB survey data shows that in 2005, over 60% of those visiting the kite scheme lived more than 40 miles away. Further evidence that charismatic species can attract significant numbers of visitors from outside the local area along with significant additional spend for the local economy.
Further examples can be found in Watched Like Never Before 
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