Appendix 6: Case Study: Osprey Introductions: British Isles
The following information was taken from the RSPB commissioned study: “Watched like never before” (reference 5 in reference section of the main report) and Shiel et al., 2002 (reference 22 in reference section of the main report).

Loch Garten 
In Loch Garten Ospreys attracted 50,000 visitors per year between 1959 and 1990 to Loch Garten. A study in 1996 showed visitors to the reserve that year spent a total of £5.8 million in Badenoch & Strathspey supporting 69 FTE jobs. £1.7m of this expenditure could be attributable to the reserve itself (RSPB white paper). This expenditure averaged £44.89 per person for holidaymakers and £4.16 per person for daytrippers. (WLNB, citing Rayment 1997). 

In recent years, visitor numbers to the Osprey Centre have fallen as osprey numbers have increased in Scotland and the species can be seen elsewhere. The centre averaged 33,600 per year between 1998/99 and 2000/01. Consequently, when updating the 1996 figures to 2000 prices and visitor numbers, (Shiel et al., 2002) revised the visitor spending down to £1.4 million to take this into account. 
The presence of osprey chicks was a major draw for visitors such that in 2002, 2003 and 2005 when there were no chicks at the site, visitor numbers were lower. However, in 2004, a successful breeding season coincided with major publicity associated with the 50th anniversary of the ospreys returning to Scotland, resulting in 42,600 visitors. Spending in the local economy as a result of the Loch Garten ospreys for this year is estimated at £1.89 million. (WLNB, p.16-17).
Dodd Wood and Whinlatter, the Lake District
A visitor survey was carried out at the above sites in 2003 which showed ospreys attracted an estimated 100,000 visitors during the breeding season that year. Economic impacts of visitor spending were calculated using the economic multipliers established by (Shiel et al., 2002) (see Appendix 10: Methodologies). The survey revealed that visitors to the sites spent a total of £1.68 million during their visits of which £420,000 was specifically attributed to the presence of the ospreys. This spend was reported as providing much needed help to the rural economy of Cumbria, in an area hard-hit by the effects of Foot and Mouth Disease.
Porthmadog, Gwynedd
The RSPB set up an Aren’t Birds Brilliant osprey watch point at Pont Croesor in 2004. In 2005, a survey by an MSc student was conducted to estimate visitor spending. Pont Croesor attracted 73,000 visits during 2005 contributing a total spend of £1.225 million to the local economy. Of this, £750,000 of visitor spending was attributable to the presence of the ospreys.


Rutland Water, Leicestershire
The Rutland Osprey Project, (Anglian Water and the Leicestershire and Rutland Wildlife Trust), established breeding ospreys at Rutland Water Nature Reserve.

In 2005:

· 35,000 visits during 2005 spending a total of £678,000 in the local area
· £154,000 attributable to the presence of the ospreys
· average spend £7.86 by day-trippers and £52.95 for holidaymakers
· 25,000 of the 35,000 total visits were made April to mid-September, the osprey nesting and breeding season (WLNB)
In 2007:

Tim Mackrill (Project Manager) described things as very positive. First nesting pair at Rutland Water Nature Reserve this year; visitor numbers have dramatically increased as a consequence. Tim estimates numbers from the Egleton and Lyndon reserves total 50,000 for the period 6th April to early September, a 100% increase over the available 2005 data for this period. CCTV relays live pictures of the nest and surrounds to  the visitor centres but walking is also permitted into the breeding territory. 

Summary 
An estimated 290,000 people visit osprey watching sites in the UK each year. Total spending by visitors to osprey-watching sites in the UK was estimated at £6million per year, nearly £3.5 million of which is estimated as additional spending by osprey watchers within the local economies of the UK’s nine viewing sites helping to support local incomes and employment, probably making osprey the UK’s top bird-tourism species (WLNB)

If the Rutland experience is anything to go by, numbers of people attracted by nesting raptors are dramatically increasing. 
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