Appendix 9: Norfolk Coast Partnership Study
This appendix provides a summary of the key findings from a large-scale study of tourism on the Norfolk Coast undertaken between August and October 1999 and entitled: Tourism benefit & impacts analysis in the Norfolk coastal area of outstanding natural beauty (Wilson, reference number 30 in the main report). 

A total of 1,759 interviews were conducted, with 946 of these being in August and 813 in October. More than 250 interviews took place at each site. Each respondent answered on behalf of his or her party. Taking account of the size of these parties, the completed surveys covered a total of 5,076 visitors.

1. Summary of Key findings:

· 46% of visitors were on a holiday or short break in the area 

· staying visitors spent an average of 6.2 nights in the area, with stays averaging slightly longer in August than in October;

· 92% of visitors to the sites had arrived by car;

· walking and birdwatching were the most popular activities of visitors to the survey sites, with one third of respondents identifying each of these as their main activity in the Study Area

· preferred activities varied between sites, with Cley and Titchwell attracting large numbers o dedicated birdwatchers, and the other sites attracting more walkers and beach visitors

· birds and wildlife were the biggest attraction for visitors to the survey sites, with 34% of respondents identifying them as their main reason for visiting

· other important reasons for visiting the Study Area were its scenery, landscape, peace and tranquility


Visitors attracted to these sites mainly by their birds and wildlife were estimated to have spent a total of £6 million in the area, supporting an estimated 135 FTE jobs. The Norfolk Wildlife Trust’s Cley reserve and Titchwell RSPB reserve were estimated to bring extra visitor spending of £2.5 million and £1.8 million respectively into the Norfolk coastal economy in 1999. In addition, work by conservation organisations in managing sites in the Norfolk coast area supports 30 FTE jobs. The study identified a series of challenges for the management of Norfolk’s coastal environment and the tourism that depends on it. These include maintaining the extent and quality of internationally important wildlife habitats in the face of sea level rise, reducing the environmental impact of traffic, ensuring that tourism benefits local communities, and managing the pressure of increasing visitor numbers.
The questions on visitor expenditures revealed that:

· Most visitors had spent, or planned to spend money in the local economy on the day they were interviewed, with 79% purchasing food and/or drink;

· Respondents spent an average of £42.89 per party, or £14.86 per visitor, on the day of the interview

· Accommodation accounted for 43% of total money spent, and food and drink a further 30%;

· Average daily spending was higher for visitors to Cley and Titchwell than the other sites, and lowest at Holkham and Snettisham

· By multiplying daily expenditures in the Study Area by the number of days stay, average trip expenditures were estimated at £172 per party, or £60 per individual visitor

· Little difference in average expenditures was observed between the August and October sub -samples.

2. What visitors like and dislike about the Norfolk coast


Visitors were asked what they liked and disliked about the Norfolk Coast area. The most popular features included the peace and quiet, scenery and landscape, pace of life, birds and wildlife, and general unspoilt nature of the area. 

Most respondents expressed no dislikes; where these were mentioned, those most frequently mentioned increasing number of visitors (especially in summer), growing levels of traffic, the quality of the roads and the level of car parking charges were most frequently cited.

No-one mentioned pollution or environmental damage as a reason (SD notes this may be due to phrasing of questions).

Combining data for visitor expenditures with estimates of the number of people visiting each site annually, and adjusting the figures to allow for people who visit more than one site, total annual expenditures by visitors to the six sites were estimated. By combining expenditure data with information about motivations, it was possible to assess how much was spent by people attracted by different features of the area.

3. Economic Impact of Environmental Management


From a small survey of the main conservation bodies active in the Norfolk Coast area, the study estimated that at least a further 30 FTE jobs in the Study Area are supported by conservation activities, including:

·  Direct Employment of 26.5 FTE jobs.

·  Employment of 2.7 FTE jobs resulting from reserve expenditures.

·  Employment of 1.5 FTE jobs resulting from employee expenditures (RSPB, 2000a).


4. Interviews with Local Businesses
The study presented 12 case studies of a variety of businesses in the area, all of which depended  on tourists as an important part of their customer base. Asked what attracts the tourists, respondents cited the scenery, beaches, walking, wildlife, sailing, golf, the air and especially the unspoilt character of the area, peace and quiet and the ability to get away from it all. Several commented on the changing patterns of visiting, with more short breaks and more visitors in the shoulder months and winter.
Tourism on the Norfolk Coast - issues and challenges

It is clear that the high quality and special character of the Norfolk coast’s environment deliver substantial economic benefits through tourism. If the area and local people are to continue to enjoy these benefits, both the environment and the tourism it attracts must be managed sustainably.
Key issues include:

· The changing coast - many of the area’s finest wildlife sites, including Titchwell and Cley, are threatened by rising sea levels and increased storminess, partly due to climate change. Plans for the coast must ensure that the extent and quality of internationally important wildlife habitats are maintained, with replacement habitats being created for any that may be lost.


· Traffic and transport - continued dependence upon the car threatens to degrade the quality of the area’s environment. Increased congestion is readily evident. More insidious is the contribution of vehicle emissions to climate change, which in turn threatens the very assets many visitors have come to enjoy. Better public transport would help to address these impacts.

· Local community - tourism provides jobs and income for many people and ensures the viability of local shops and services. However, many of the jobs it supports are part-time, poorly paid and seasonal. Outside the tourism sector people are inconvenienced by greater congestion, and the increased demand for holiday and retirement homes is pushing house prices beyond the reach of local people.

· Increased visitor pressure - with the anticipated growth in short breaks and activity holidays and a substantial rise in interest in wildlife, the demand for holidays and day visits to the Norfolk coast can only be expected to increase.
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